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With each new day, we are increasingly connected 
to our purpose of shape a new world of experiences. 
The	mission	that	stimulates	us	on	a	daily	basis	is	to	
bring people and brands close, creating new ways of 
connection between them.

The	responsibility	for	such	an	important	mission	is	
shared	by	all	of	us,	particularly	because,	at	ZENVIA,	
how we do things is as important as what we do. 
We	are	continuously	guided	by	our	BELIEFS	and	our	
WAY, daily experiencing our culture in our work, in the 
relationship we establish with the remaining Humanz 
and with several external parties with which we 
interact in our routine.

We translate, in this Code of Ethics and Conduct, the 
set of rules and guidelines that will help us to strengthen 
the relationships among Humanz and with our clients, 
partners, suppliers, stockholders, governments and the 
society, among other stakeholders.

As	a	result	of	our	IPO,	which	took	place	in	July,	2021,	
some rules and provisions of the previous Code were 
slightly modified or updated in order to reflect the 
corporate	policies	we	adopted	at	the	time	of	our	Initial	

ZENVIA	relies	on	a	strong	and	diverse	culture	that	
defines who we are. We have the courage to dream 
big, to break down barriers, to bet on innovation and, 
particularly, to trust in the potential of people.

All we do revolves around a single purpose: shape 
a new world of experiences.	In	order	to	attain	said	
purpose, we govern our actions by five fundamental 
beliefs:

  People are unique

  Trust empowers

   Take a deep dive

   Break down barriers

   Unlock true potential

Check out our ONE PAGE 
CULTURE on the following page.

We believe that our ethical conduct, based on 
respect towards our coworkers and the people 
involved	in	the	businesses	conducted	by	ZENVIA,	
is essential to materialize our beliefs and our 
way	of	being,	in	all	its	potential.	In	this	sense,	our	

Public	Offer.	The	spirit	and	the	purpose	of	the	
Code, however, remain the same: it is intended to 
help us in several decisions we make on a daily 
basis, ensuring the observance of our guidelines, 
the aligning of good practices and attitude in the 
way we establish relationships with all audiences. 
This	Code	intends	to	be,	above	all,	a	source	of	
guidance, and it must be consulted whenever 
we have doubts on how to take a position in 
potentially difficult situations.

We believe that our ethical conduct, summarized 
in this Code, strengthens our culture, which 
serves as a basis for our people and business 
management processes, and contributes to the 
maintenance and growth of our company, in 
addition	to	consolidating	ZENVIA’s	reputation	and	
brand. Over the following pages, you will know 
our positioning and the conduct we expect from 
Humanz in relation to several relevant subjects 
and issues. We fully trust in the capability of each 
Humanz to respect the guidelines described 
hereunder.

Enjoy your reading!

Cassio Bobsin, CEO

5

1. About this Code of 
Ethics and Conduct

Leadership Message

culture	program	(which	you	may	find,	in	
full, in this link) contains, in addition to 
other	policies,	this	ZENVIA’s	Code	of	Ethics	
and Conduct.

This	Code	allows	a	clear	and	objective	
understanding of the ethical conducts and 
principles that guide our businesses and 
that	we	expect	from	all	HUMANZ.	To	act	
according to said conducts and principles 
means to ensure the sustainability of the 
business, in alignment with our culture.

The	guidelines	presented	in	this	Code	
intend to orient the daily decision-making 
processes	in	relation	to	several	issues.	This	
Code is not comprehensive and it aims 
at complementing, and not substituting, 
the remaining corporate policies and rules 
indicated in the following pages. You may 
find	other	guidelines	when	searching	
for more detailed information with your 
manager, with the People Management 
team or the technical areas in charge - 
some of them are indicated throughout the 
next items.

https://www.zenvia.com/mundozenvia/index.html
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ONE PAGE CULTURE 
BY HUMANZ FOR HUMANS

ACCESS OUR DOS AND DON’TS AT
 WWW.ZENVIA.COM/MUNDOZENVIA

Document	updated	and	approved	by	the	Committee	of	Ethics	and	Conduct	in	May,	2022.

OUR  
PURPOSE
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WAY
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Establish clear goals, enjoy 
the ride and deliver results 
as one team.

Set clear expectations 
and deliver promises 
continuously.

Challenge the status 
quo,	get	rid	of	excuses	
and make things happen.

Create simpler, faster 
and more efficient ways 
to empower customers.

Achieve your best by leading 
change with accountability 
and systemic thinking.

Go big and make a true 
impact to shape a new world 
of experiences.

Understand, respect 
and learn from 
individual differences 
and identities.

Enable personalized 
experiences with 
highly scalable 
solutions.

Be curious, deeply 
understand problems 
and address root causes.

Design	based	on	
customer  data and 
feedback exercising 
empathy.

Shape a new world of experiences

Empower	companies	to	shape	unique	experiences	along	the	customer	journey	through

Platform for unified end-to-end customer experience communications [channels | tools | solutions]

Be a global leader in customer experience communications

Platform	that	empower	companies	to	create	unique	communication	experiences	for	their	end-customers	

OUR
BELIEFS

PEOPLE ARE UNIQUE TAKE A DEEP DIVE UNLOCK TRUE POTENTIALTRUST EMPOWERS BREAK DOWN 
BARRIERS

FO
R

  H
U

M
A
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http://www.zenvia.com/mundozenvia
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1.2 Knowing the Code of Ethics and Conduct

1.1 Purposes of this Code

1.3 Scope and Responsibilities

What is ethics?

Ethics is a set of principles of conduct and 
coexistence that we must respect and 
follow to live well within a community - for 
example, the company we work for.

What is a Corporate Code of 
Ethics and Conduct?

It	is	the	document	that	contains	the	set	
of principles defined by the company as 
the standard of conduct and coexistence 
expected from its employees.

	To	serve	as	a	practical	guide	of	
professional conduct;

	To	render	clear	the	guidelines	for	our	
actions, in order to ensure a healthy work 
environment, with transparent relationship 
among coworkers, clients, suppliers, 
partners, stockholders, governments and 
the society, among other stakeholders;

This	Code	of	Ethics	and	Conduct	applies	
to all employees, managers, officers 
and	directors	of	ZENVIA,	in	addition	to	
suppliers,	clients	or	partners	of	ZENVIA.	
The	responsibility	for	the	observance	of	its	
determinations is shared by all, regardless 

Each employee is  
responsible for:
  Observing and enforcing the 
observance of all principles set forth 
in this Code;

  Promoting a work environment with 
respect for people;

  Having the awareness that the 
responsibility for the observance of 
these guidelines is shared by all;

		Informing	about	the	existence	of	this	
Code to any third parties with which 
they establish business relationship 
on	behalf	of	ZENVIA;

  Seeking support and guidance 
from their immediate leaders and 
areas	in	charge	of	ZENVIA	whenever	
necessary, in case of doubts about the 
guidelines hereunder;

  Reporting any concern related to 
potential violation of this Code to the 
immediate	manager	or	to	the	ZENVIA	
Ethics Channel (consult Chapter 5 
below).

In addition to the responsibilities 
directed to the employees, 
the leadership of ZENVIA is 
responsible for:

  Having an in-deep knowledge of this Code;

  Serving as an example to its respective 
teams, recalling our beliefs and our way in 
all their decisions, aiming at all times at the 
best	interests	of	ZENVIA;

  Guiding the employees of its teams in 
relation to the guidelines set forth in this 
Code and the importance of the trainings 
concerning them;

  Acting immediately when it identifies 
violations of this Code and adopting 
preventive, detection and remediation 
measures towards any flaw or deviation of 
conduct, engaging the areas and bodies in 
charge of the decision-making processes 
concerning sanctions to deviations;

  Seeking support and orientation from 
immediate leaders whenever necessary;

  Reporting any concern related to potential 
violation of this Code to the immediate 
leadership	or	to	the	ZENVIA	Ethics	Channel	
(consult Chapter 5 below).

This	Code	must	be	shared	with	clients,	
suppliers and business partners and 
it will become part of their respective 
agreements	with	ZENVIA.	The	
disregard of the guidelines presented in 
this Code may result in the imposition 
of sanctions and penalties, as detailed 
on ZENVIA’s	Disciplinary	Actions	Policy, 
including, in the limit, the rescission 
of the employment agreement, for the 
employees, and the rescission of the 
business agreements established with 
suppliers, clients and partners. 

		To	clarify	that	what	is	expected	from	
each Humanz;

	To	contribute	to	the	building	of	an	
excellent work environment by means 
of a high level of trust and involvement 
among all professionals, regardless of 
the position or area of performance.

What is the importance for the 
employee and the company?

This	Code	presents	the	conduct	we	expect	
and the behavior we do not accept from 
employees and administrators, in addition 
to all third parties with which we interact 
on	a	daily	basis.	It	is	important	to	appoint,	
in an objective and summarized way, 
which are the actions expected from our 
employees in several situations, serving 
as a guide and consultation material 
whenever we have doubts about how we 
should behave.

of	their	position	or	role.	The	references	to	
ZENVIA	in	this	Code	comprehend	ZENVIA	
Mobile	Serviços	Digitais	S.A.	and	all	
remaining companies of the group.

https://zenvia.docspider.com.br/PublishViewer/VisualizadorDocumentos/?query=X3viIDWAxYzaSvN3Pe+7rg==
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For	ZENVIA,	including	differences	means	
respecting, hearing and considering, truly, 
several forms of being, thinking and acting. 
We believe that our attitude to include 
different people, in an open and inspiring 
manner, in addition to encouraging an 
environment in which all people may be 
as they are and contribute in their own 
way, fosters creativity and innovation and, 
consequently,	generates	value	for	our	
businesses, employees, clients, suppliers 
and stockholders.

Our diversity and inclusion practices 
are aligned with the Brazilian legal 
requirements	and	the	requirements	
established by all countries in which 

2.1 Respect, Diversity and Inclusion

ZENVIA	conducts	businesses.	We	do	not	
accept discriminatory behaviors of any 
nature, and the interaction among coworkers 
and with third parties in a respectful manner 
is a basic premise, regardless of gender, 
sexual orientation, ethnicity, race, belief, 
political opinion, nationality or social and 
economic status.

We all must understand and respect the 
characteristics of each individual, without 
pre-judgments, and try to learn with them. 
ZENVIA	appreciates	the	promotion	of	
diversity among our employees and the 
building of a work environment that is 
increasingly inclusive.

In	our	daily	activity,	we	may	face	situations	
of	conflict	of	interests,	in	which	our	ability	to	
decide	for	the	benefit	of	ZENVIA	is	or	may	
be	influenced	by	possible	private	benefits	
to us or to people close to us. All employees 
must	avoid	conflict	of	interests	between	
their personal or family economic activities 
and	the	duties	they	perform	at	ZENVIA,	so	
that they do not interfere with the power of 
making	decisions	to	the	interest	of	ZENVIA,	
or compromise the observance of their 
responsibilities. 

Examples that characterize some potential 
situations of conflict:

2.2 Conflict of Interests

Opportunity of personal gain, which 
involves any connection with the name or 
position	occupied	at	ZENVIA;

Use	of	the	position	or	confidential	
information	acquired	in	the	company	in	
external activities, not aligned with the 
interests	of	ZENVIA.

Obtainment	of	personal	financial	or	
material advantages from clients or 
suppliers in exchange for agreements.

Prioritization of friends or family members 
as	suppliers	of	services	to	ZENVIA,	to	the	
detriment of the evaluation of objective 
criteria,	such	as	price	and	quality	of	the	
services to be provided.

2. Behavior-Related 
Guidelines
 

decide	to	the	best	interests	of	ZENVIA,	the	
conflict	of	interests	in	these	situations	may	
be perceived by our peers as something 
negative and it must be avoided or, as much 
as possible, mitigated.

Important: The	receipt	of	gifts,	freebies,	
invitations for entertainment activities or 
benefits	of	any	nature	by	the	employees	of	
ZENVIA,	which	are	granted	by	suppliers,	
clients or business partners is not prohibited, 
on condition that some points of attention 
are	observed.	We	consider	adequate	the	
receipt of freebies and gifts without market 
value, which, in general, have promotional 
nature or that celebrate a date (such as 
birthdays, Easter, Christmas or New Year), 
with the brand of suppliers, clients or 
partners.	Office	supplies	(pens,	notebooks,	
calendars,	in	addition	to	others),	flowers	and	
edible products (baskets containing edible 
products, chocolate boxes and beverages) 
are	included	in	said	definition.

Be attentive:	(1)	to	the	frequency	in	which	
you receive gifts from each supplier or 
client; (2) to the value of the gift or freebie in 
question;	(3)	to	the	fact	that	a	gift	or	freebie	
is	given	to	you,	specifically,	as	a	result	of	
the	position	you	occupy	at	ZENVIA;	and	(4)	
to possible proposals of business favoring 
as	a	“compensation”	for	the	gift.	These	are	
elements	that	may	characterize	a	conflict	of	
interests.

Attention: In	case	of	doubt	in	relation	to	
the possibility of accepting any sort of 
freebie or gift, contact your immediate 
manager or the Ethics Channel.

It	is	important	to	keep	in	mind	that,	even	in	
situations in which we are sure that the gain 
of	a	private	benefit	in	certain	agreement	or	
the choice of a family member as a supplier, 
for	example,	does	not	influence	our	ability	to	
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Volunteer works performed by our 
employees in social and community 
actions and participation in educational 
or networking events, such as lectures, 
university events or webinars are well-
regarded	by	ZENVIA.	In	such	cases,	
we reinforce that said activities, when 
carried out outside the context of the 
work	relationship	with	ZENVIA,	are	
considered as an individual and exclusive 
responsibility of each employee, without 
relation with the position occupied at the 
company.

No employee is authorized to make 
donations to any entities on behalf of 
ZENVIA	without	prior	authorization	
from our Executive Board, or present 

2.3 Volunteer Work, Events and  
Other Business Activities

The	trade	of	products	or	provision	of	
services (unrelated to the businesses 
conducted	by	ZENVIA)	in	the	facilities	
of the company is allowed, in order to 

The	relationship	between	employees,	in	all	
levels, must take place with transparency 
and respect. We do not tolerate conducts 
that may be characterized as harassment 
and/or embarrassment of any nature. 
Kinship or affective relationships between 
employees or coworkers of the same 

ensure	the	well-being	and	the	quality	
of life of our employees, provided that 
they are legal and have been previously 
authorized by the immediate manager.

area are allowed, provided that they do 
not interfere with the work relations and 
are informed to the immediate manager. 
In	case	said	relationship	involves	a	
member of the Executive Board, it must be 
informed	to	the	Board	of	Directors.
 

2.5 Kinship or Affective Relationships

2.4 Internal Trade

themselves in external events on behalf 
of	ZENVIA	or,	also,	request	support	on	its	
behalf without prior alignment with the 
Marketing and People Management areas.

ZENVIA	does	not	prohibit	its	employees	
from developing other work activities 
(for example, consultancy, activities 
as a teacher, and so forth), provided 
that said activities do not damage the 
observance of the working hours and 
the responsibilities set forth in the 
employment agreement and does not 
conflict with the interests of the company. 
For example, the provision of services to 
any	competitors	by	employees	of	ZENVIA	
is expressly prohibited.

However, kinship or affective 
relationships are not allowed between 
a direct or indirect manager (higher 
hierarchical level) and a subordinate 
or	employee	of	the	same	team.	In	such	
cases, an internal adjustment may 
take place to avoid embarrassment 
or advantages in relation to other 
employees.

The	employee	is	responsible	for	notifying	
said cases, new or existing, to their 
immediate manager and the People 
Management area, so that they may be 

properly evaluated and addressed.

Employees that maintain kinship 
relationships or are married to or are 
partners of: (1) clients or suppliers of 
ZENVIA;	or	(2)	people	who	perform	
management duties in client companies 
or	suppliers	of	ZENVIA	must	inform	
the existence of the relationship 
to the immediate manager and the 
Comptrollership and Legal areas.
As detailed in our Transactions	Between	
Related Persons Policy, some of said 
agreements	may	require	specific	approval	
from our Audit Committee.

ZENVIA	appreciates	a	work	environment	
based on respect, transparency, cordiality, 
integrity, honesty and ethics among all 
its employees indistinctly, and we do not 
accept any sort of prejudice, discrimination, 
racism, homophobia, fatphobia, moral or 
sexual harassment, or any other situation of 
humiliation, intimidation, exposure to ridicule, 
hostility or embarrassment, or any other sort 
of attitude that violates this Code of Ethics, 
whether explicitly, verbally, written, express or 
concealed.

Therefore,	each	employee	must	act	according	
to said ethical principles in order to ensure a 
safe work environment.

The	situations	when	someone	uses	any	sort	of	
advantage (whether material or professional) 
to humiliate, disrespect or embarrass another 
person	is	characterized	as	harassment.	The	
moral harassment takes place when someone 
exposes another person to situations of 

humiliation or embarrassment repeatedly. 
The	sexual	harassment	is	the	insinuation	or	
intimidation	of	sexual	nature.	The	abuse	of	
power takes place when a hierarchical superior, 
taking	advantage	of	their	position,	requires	from	
a subordinate the execution of personal tasks or 
activities that surpass their competences, as a 
way to obtain private advantages.

We repudiate any sort of harassment (sexual, 
economic, moral and so forth), abuse of 
power, prejudice, or any sort of behavior that 
disrespects, intimidates or threatens any 
coworker, client, supplier or business partner.
  
In	any	interaction,	the	employees	must	not	
make jokes, derogatory comments or create 
nicknames that make any reference to the 
ethnicity, color of the skin, age, gender, sexual 
orientation, religion, cultural or ideological 
differences, political convictions, marital status, 
place of origin, physical and mental condition 
or any other condition. Even without the 

2.6 Harassment and Abuse of Power

https://drive.google.com/file/d/1g5vT3rZOddemgXsre2mGV4ouDfcCUiZL/view
https://drive.google.com/file/d/1g5vT3rZOddemgXsre2mGV4ouDfcCUiZL/view
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We encourage the celebration of small, average 
and major achievements. We understand that 
we are a single team and acknowledging each 
step towards our own purpose is fundamental.

At	ZENVIA,	we	have	a	flexible	environment,	in	
which the employees may fully use all facilities 
available. We believe that all employees will 
use the resources in a mindful and responsible 
manner.

In	case	of	internal	celebrations	and	social	
gatherings, we appreciate the respect, 
responsibility with our resources, brand and 
positioning in the premises of the company and 
on	social	media.	Therefore,	the	consumption	
of alcoholic beverages in the premises of the 

company is allowed solely on special occasions 
and provided that it does not interfere with 
the professional activities - preferably, after 
working hours. Excesses in this sense shall be 
addressed punctually, with suitable disciplinary 
measures.

The	execution	of	professional	activity	in	a	state	
of drunkenness is not allowed. Furthermore, 
the use and possession of drugs, whether 
legal or not, and the permanence in the work 
environment in an altered state as a result 
of the use of said substances is not allowed, 
considering it may affect the safety and 
the performance of the employee and their 
coworkers.

2.7 Celebrations and Social Gatherings

We encourage and value an informal 
environment,	in	which	each	employee	finds	
freedom to express themselves. We do not 
have a dress code and we recommend each 
employee to have their own style and dress as 
they feel better.

ZENVIA	understands	that	the	presence	of	its	
employees on social media collaborates with a 
good environment and, therefore, it values and 
encourages their presence on social media. 
However, it is essential that the principles 
indicated in this Code are observed at all times 
by the employees when they post on their 
social media, as a way to preserve the brand 
and	the	reputation	of	ZENVIA.

The	creation	of	personal	profiles	on	social	
media using brands or names of professionals 
of	ZENVIA	is	not	allowed.

We only recommend to the employees that 
develop their activities close to clients that, when 
in a meeting or visitation, they should adjust 
their dress code according to the culture and 
environment of the client, so as to respect and 
adapt	to	what	is	expected	in	that	specific	place.

In	addition,	considering	we	are	a	publicly-
traded	company	since	our	IPO,	the	care	with	
confidential	information	about	the	businesses	
conducted	by	ZENVIA	became	even	
more	important.	The	disclosure	of	internal	
communications	of	ZENVIA	or	any	strategic	
and/or secretive information (particularly 
financial	information	or	information	related	to	
new	products	or	services	offered	by	ZENVIA)	
by	any	means	is	prohibited.	In	case	you	have	
doubts	concerning	the	confidentiality	of	any	
information or the content of a post you intend 
to do, contact your immediate manager and 
the	Relations	with	Investors	area.

2.8 Personal Presentation

2.9. Use of Social Media

The	relationship	established	by	ZENVIA	with	
clients takes place primarily by means of our 
Commercial, Client Assistance and Operations 
teams, in addition to our partners/Channels, in 

2.10. Relationship with Stakeholders

2.10.1. Relationship with the Client

order to provide assistance to them according 
to	the	quality	standards	defined	by	ZENVIA.	
Our main purpose is to delight the user with a 
unique	experience.
 

intention of offending, manifestations of such 
nature create inappropriate situations and may 
generate a hostile work environment.

Whenever you feel that you have been a victim 
of or witness to any harassment conduct or 
abuse of power of any nature - whether by a 
coworker, client, supplier or business partner 
-	the	employee	of	ZENVIA	must	contact	their	
immediate manager or, in case they prefer, 

they must use the Ethics Channel to make 
an anonymous complaint (consult Chapter 5 
below).	ZENVIA	Ethics	Channel	Procedures	
establish the prohibition of any retaliation against 
employees who make complaints and the 
managers of the People Management area and 
the Ethics Committee are prepared to provide 
the necessary support to the victims in these 
situations.
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ZENVIA	acknowledges	the	unions	legally	
established, in addition to the collective 
bargaining agreements, statutes, codes of 
ethics and principles of the professional 
category entities in which the company 

The	mobile	telephone	operators	are	important	
strategic partners for our business and the 
relationship established with them must be 
based on respect, transparency, ethics and 
legality, the same way it occurs with our 

ZENVIA	is	committed	to	the	perpetuation	
of the business and the generation of 
sustainable and long-term value for the 
stockholders.	Particularly	after	our	IPO,	
we have the duty to provide true and 
accurate information on our businesses 
and results to our investors and prevent 
the inappropriate use of privileged 

ZENVIA	respects	the	plurality	of	
cultural, religious and political values 
and it appreciates the generation of 
positive impact on the communities and 
environments in which it performs.  

When	requested	to	make	declarations	
or give interviews to newspapers, radio, 
television,	websites,	blogs,	YouTube	
channels, podcasts, in addition to other 
vehicles,	involving	ZENVIA,	their	activities	
in the company or exploiting their public 

We consider our suppliers as strategic 
partners and we seek to build and maintain an 
ethical and respectful relationship, directed to 
the search for solutions that generate mutual 
gains.	The	purchase	of	goods	and	services,	
in addition to the selection of suppliers will 
be made based on the objective evaluation of 
quality,	price,	ethical	positioning,	capacity	of	
supply	and	provision	of	services	adequate	and	
aligned	to	the	essence	of	ZENVIA,	objective	
and needs of the Company, without any sort 
of discrimination or favoring.

The	receipt	of	any	sort	of	“incentive”	by	
third parties is prohibited, with exception 
of commemorative freebies, when they are 

ZENVIA	performs	in	the	markets	according	
to the free competition and it respects its 
partners and competitors. We observe 
and comply with all laws and regulations, 
in order to promote a healthy and fair 

2.10.4. Relationship with Unions

2.10.5. Relationship with Operators

2.10.6. Relationship with Stockholders

2.10.7 Relationship with the Community

2.10.8. Relationship with the Press and Media in General

2.10.2. Relationship with Suppliers and Service Providers

2.10.3. Relationship with Competitors

aligned with the principles described in 
this Code (consult item 2.2) and previously 
approved by the immediate manager.

Any hiring of supply and/or provision of 
services from companies that have as 
partner or administrator an employee or their 
spouse or close relatives must be reported 
to the Audit Committee and, in case the 
agreement involves sums higher than BRL 
500,000.00, it must be submitted to the 
approval of the Audit Committee before 
the signature. Our Transactions	Between	
Related Persons Policy offers more details 
about said procedure.

competition. We do not accept acts of 
corruption, whether public or private, 
which	intend	to	bring	gains	to	ZENVIA	as	a	
result of bribery or favoring.

formally	participates.	ZENVIA	respects	
the free decision of its employees in 
relation to the union participation and 
contribution.

remaining	partners.	The	relationship	with	the	
telephone operators is reserved exclusively to 
the employees whose duties and responsibilities 
include said express attribution.

information. Our Material	Information	
Disclosure	Policy	and	Policies and 
Procedures	for	Trading	in	Securities	- also 
mentioned in the Chapter 4 of this Code 
- offer details on the rules applicable to 
our relationship with stockholders and the 
market in general.
 

We encourage the involvement of all 
employees in social causes, which render 
the company and our surroundings more 
inclusive and respectful.
 

image associated with the organization, 
the employee must forward the invitation 
to the Marketing and Relations with 
Investors	areas,	which	are	in	charge	of	the	
institutional	communication	of	ZENVIA.

https://drive.google.com/file/d/1g5vT3rZOddemgXsre2mGV4ouDfcCUiZL/view
https://drive.google.com/file/d/1g5vT3rZOddemgXsre2mGV4ouDfcCUiZL/view
https://drive.google.com/file/d/1mefqWfsRQmJm8x8q-G_99FZJDOwHEhjo/view
https://drive.google.com/file/d/1mefqWfsRQmJm8x8q-G_99FZJDOwHEhjo/view
https://drive.google.com/file/d/1XWq5qsfcgcCa4sWfZ_z-O--4WlpDLehn/view
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At	ZENVIA,	the	decisions	on	hiring,	
merit, promotion, compensation, 
dismissal and transfer are made based 
on professionalism criteria established in 
our policies in force concerning people 
management.

ZENVIA	encourages	the	development	of	
the maximum potential of its employees. 
The	managers	must	serve	as	an	example	
and source of learning and inspiration, 

We must use and care for the assets of 
the company as if they were our own, 
taking good care of our work tools and 
preventing any form of waste.

The	assets	of	ZENVIA	are	intended	
exclusively	for	professional	use.	The	
technology	equipment	must	be	used	in	
a professional and responsible manner, 
according	to	internal	policies.	The	use	
and access to racist or pornographic 
contents are strictly prohibited, in addition 

offering conditions for the improvement 
of their teams. We value people who 
train people. Each employee must seek 
their own professional development 
and growth, as well as contribute 
to the development of other people. 
Contact your manager to support 
your development, share your career 
aspirations and outline your individual 
development plan.

3.2. Use of Company’s Assets and Property

3.1. Fair Treatment, Equality, Professional 
Development and Valuation

to any other content that violates and/
or contradicts the good practices, laws, 
internal policies and this Code.

In	addition,	in	case	of	termination	of	the	
employment agreement, the items of 
equipment	assigned	to	the	employee	
as a work tool or possible need must be 
returned in good conditions.

The	employee	must	ensure	the	integrity	
of	the	information	that	belongs	to	ZENVIA	
and	its	clients.	The	employee	must	
protect the information against undue 
alterations by means of the proper use of 
the technology resources, according to the 
instructions provided in the information 
security policies and internal training on 
the subject.

We must be careful when sharing 
information internally or externally, and 
consult with the immediate manager in 
case of doubt. Sensitive information that 
belongs	to	ZENVIA	cannot	be	stored	in	
personal technology devices, such as 
laptops,	smartphones,	USB	flash	drives,	

3.3. Integrity and Availability of Information

in addition to others, in order to minimize 
the risk of leakage, loss or theft of the 
information	that	belongs	to	ZENVIA.

The	employee	must	use	the	technology	
devices in a suitable manner to avoid the 
interruption of the activities developed by 
ZENVIA.	Any	modification	or	maintenance	
in	the	equipment	must	be	carried	
out	solely	by	the	ZENVIA	Corporate	
Infrastructure	area.	The	access	to	the	
Internet	inside	the	office	through	personal	
equipment	on	Zenvia’s	network,	such	
as smartphones, for example, may take 
place solely by means of connection to the 
network “Zenvia Visitantes”.
 

3. Professional 
Guidelines
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As established in the employment 
agreements of all  our employees, the 
result of the work of development 
of our software, codes, brands and 
visual identity, produced directly 
or indirectly by the employees of 
ZENVIA	in	the	execution	of	their	
activities constitutes exclusive 
proper ty	of	ZENVIA.

3.4. Intellectual Property

ZENVIA	bases	its	businesses	on	the	observance	of	all	applicable	laws,	rules	and	regulations,	
reflecting	them	in	its	internal	policies.	Therefore,	it	is	fundamental	that	all	employees	know	the	
policies and participate in the internal trainings on the subject, and report any violation of this 
Code or the remaining policies to their immediate manager or by means of the Ethics Channel 
(consult	Chapter	5	below).	The	Legal	team	is	at	your	disposal	to	clarify	doubts	about	the	laws	
applicable to any demand.

4. Legal and Regulatory 
Obligations

The	employee	is	responsible	for	treating	
as confidential the intellectual proper ty 
information to which they have access 
as a result of their work, using said 
information	with	care.	The	disclosure	of	
said information without authorization 
from the Executive Board is not allowed.

ZENVIA	is	particularly	concerned	with	the	
protection of the personal data of clients, 
suppliers and employees that is transferred 
and stored on a daily basis in our systems. 
Depending	on	the	role	they	perform	at	
ZENVIA,	the	employees	may	access	
personal data, such as names, the Brazilian 
Identity	Card	(RG),	the	Brazilian	Individual	
Taxpayer	Registration	(CPF),	bank	data,	email	
addresses,	IP	addresses,	in	addition	to	others.

In	addition	to	the	technological	measures	
implemented	by	our	Information	Security	area	
to preserve the integrity and security of our 

systems, it is fundamental that all employees 
know our  Privacy Policy, which explains how 
ZENVIA	handles	the	personal	data	shared	by	
our clients, and implements basic measures 
of prevention against data leakage, such 
as not to share data obtained as a result of 
the	work	executed	at	ZENVIA	by	means	of	
devices or personal emails and eliminate 
unnecessary documents and data periodically. 
Our Privacy area is at your disposal to clarify 
doubts related to privacy and data protection 
and it will offer periodical trainings about 
the	remaining	specific	corporate	policies	of	
ZENVIA.

4.1 Privacy and Personal Data Protection

As a result of the role they perform or 
the participation in certain projects, the 
employees	may	have	access	to	confidential	
information	about	financial	results,	the	
business strategy or new products and 
services	under	development	by	ZENVIA.	
We understand that the professional 
relationship	of	any	employee	with	ZENVIA	
presupposes a duty of care and preservation 
of	confidentiality	about	sensitive	
information.	However,	as	a	result	of	our	IPO	
and	beginning	of	ZENVIA’s	stocks	trading	in	
stock exchange, we have to be particularly 
careful.

Any sensitive information on the 
businesses	conducted	by	ZENVIA	-	as	
our	financial	performance	in	a	quarter,	
the	acquisition	of	a	new	company,	an	
incident of data leakage or changes 
in	our	Officers	team,	among	other	
examples - may be used by investors to 
base a decision to purchase or sell our 
stocks.	The	legal	obligation	of	ZENVIA	
and all its employees is to ensure that 
said information will be published by 
official	channels	for	the	market	as	a	
whole, simultaneously.

4.2. Confidentiality of Information  
and Relevant Information 

https://www.zenvia.com/politica-de-privacidade/
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With	the	IPO,	ZENVIA	has	the	regulatory	
obligation	to	disclose	its	financial	results	
regularly,	on	a	quarterly	basis,	and	report	
to the market relevant information through 
official	channels	-	as	indicated	in	the	item	4.2	
above.

Our Material	Information	Disclosure	Policy	
establishes that only some people of our 
Executive Board are authorized to make 
declarations	or	answer	questions	from	the	
public	on	behalf	of	ZENVIA.	The	interactions	
of	ZENVIA	with	market	analysts,	investors	and	
the press about said disclosure is coordinated 
by	the	Relations	with	Investors	area.	In	case	

Firstly, any person that has sensitive information 
about our businesses, which have not been 
disclosed to the market, is prohibited from 

the	employee	is	directly	questioned	about	
the	financial	results	of	any	of	said	agents,	the	
employee must forward it to the Relations 
with	Investors	area.

In	the	weeks	that	precede	the	quarterly	
disclosure	of	our	financial	results,	ZENVIA	
will enter into a silence period, during which 
no	one	-	including	officers	and	directors	-	will	
make public declarations on behalf of the 
Company. We recommend special care with 
posts and publications on social media during 
said period - in case of doubt, don’t hesitate 
to	contact	the	Relations	with	Investors	area.

trading	ZENVIA’s	stocks,	at	any	time.	As	seen	in	
the item 4.3 above, trading stocks in possession 
of sensitive information, which has not been 

4.3. Periodical Disclosure of Information 
and Silence Periods 

4.4. Trading of Stocks

Therefore,	we	must	be	especially	attentive	in	
relation to the sharing of information of such 
nature to close people, in business meetings, 
or	even	through	our	social	media.	The	use	of	
said “privileged” information - relevant, but not 
yet disclosed to the public - by any person to 
trade	ZENVIA’s	stocks	may	characterize	crime	
and may imply severe penalties to the person 
who provides the information and to the 
person	who	uses	the	information	to	make	profit	
trading them.

Our	Material	Information	Disclosure	Policy	
brings	more	details	about	the	subject.	The	
concept of what is a “sensitive” information 
is not established and may generate doubts 
- do not hesitate to contact your direct 
manager	or	the	Relations	with	Investors	area	
before publishing or sharing any information 
that seems relevant to you.

We expect the highest level of integrity from 
our employees in relation to all activities of 
business and relationships. We repudiate 
any practices of administrators, employees 
or third parties that are connected to actions 
that favor people, which characterize 
situations of corruption or bribery. All 
employees must ensure that situations of 
such nature do not take place and are not 
accepted.

The	employees,	partners	and	suppliers	
are not allowed to accept, offer or give, 
directly or indirectly, favors, money, gifts and 
hospitality to any public agent or employee 
or to a person related to them, in order to 
obtain	advantages,	influence	or	compensate	
their	decisions	to	their	own	benefit	or	to	the	
benefit	of	the	company.

The	same	applies	to	private	
intermediaries.	ZENVIA	competes	in	a	
clean manner, we wish to stand out as a 
result	of	the	quality	of	our	products.

Any form of corruption, bribery and 
fraud is strictly prohibited and it must be 
reported by all employees, immediately 
after found out, to their immediate 
manager or by means of the Ethics 
Channel	(consult	Chapter	5	below).	In	
order to know more, access our   
Anti-corruption and Anti-bribery Policy.

4.5. Prevention Against Corruption

yet disclosed is a crime and may cause the 
imposition of severe penalties, in addition to 
causing	financial	and	reputation	damages	to	
ZENVIA	itself.

Some people, as a result of the position they 
occupy, are subject to additional restrictions.

At	ZENVIA,	leaders	who	occupy	management	
or executive positions, in addition to all 

individuals that report to our Financial 
Executive Board, may only trade stocks 
within	specific	periods	in	each	term,	so	
called	Trading	Windows.	Our	Policies and 
Procedures	for	Trading	in	Securities offers 
more detail on said Windows.

In	case	you	have	any	doubts	on	the	issue,	
contact	our	Relations	with	Investors	area.

https://drive.google.com/file/d/1mefqWfsRQmJm8x8q-G_99FZJDOwHEhjo/view
https://drive.google.com/file/d/1D8sAQzwaTaTUgOOo8aVZ-kSd0EWg36q0/view
https://drive.google.com/file/d/1XWq5qsfcgcCa4sWfZ_z-O--4WlpDLehn/view
https://drive.google.com/file/d/1XWq5qsfcgcCa4sWfZ_z-O--4WlpDLehn/view
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ZENVIA	relies	on	an	Ethics	Channel,	
which may be used by any employee 
to	report	violations	of	this	Code.	The	
anonymity	and	the	confidentiality	of	the	
complaints reported through the Channel 
is ensured and complaints are managed 
by Contato Seguro, a specialized and 
independent company.

All complaints presented through 
the Channel are directed to the 
Ethics Committee of our Board of 
Directors,	in	charge	of	coordinating	
the investigation and treating the 
violations. We understand that each 
employee is responsible for reporting 

substantiated suspicion of violations or 
abusive situations and we do not tolerate 
retaliations or revenge of any sort towards 
employees that use the Channel.

When reporting a violation or suspicion 
of violation, try to identify the greatest 
number of facts and evidences possible, 
in order to expedite the beginning of 
the	investigations.	Data	such	as:	(1)	
the	specific	violation	identified;	(2)	the	
individuals involved; (3) when, where and 
how the violation took place; and (4) the 
reasons or circumstances related to the 
violation are essential for the decision 
making of our Ethics Committee.

5. Ethics 
Channel

Ethics Channel:

	ZENVIA	Ethics	Channel	may	be	accessed	by	all	employees	and	by	third	

parties by means of the following channels:

           0800 602 6911

          contatoseguro.com.br/zenvia (in Portuguese) 

  contatoseguro.com.br/en/zenvia (in English) 

  contatoseguro.com.br/es/zenvia (in Spanish)
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